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Overview & Hypothesis

‣ Inspirations 
For me, I really enjoy taking a tub bath but 
since I am an international student here 
living in a rented house, I don’t have enough 
time and good bathroom conditions to enjoy 
a bath. I found it quite interesting that 
people from different culture backgrounds (in 
our team, there are people from China, India, 
and Columbia) have different bathing habits, 
but there is a commonality that we hardly 
take a tub bath in our daily life, we only 
take a bath at hotels when traveling.
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‣ Further Exploration 
What preparations do people do before taking a tub bath?  
Is taking a bath at hotels different from doing it at home?  
What else do people do while taking the tub bath?  
What factors do people care about most when taking baths at hotels?

‣ Motivations 
I did this concept map of what motivates 
people to take a bath at the hotel.  
I summarized it into six main factors, 
Quality, Hygiene, Fun, Health, Romance 
and Relaxation.

 Concept Mapping of Hotel Bath  Domain survey 

‣ Explored ideas about 
People don’t take a bath at hotels because…? 
People who don’t take hotel baths due to the germs, bacteria, 
cleaning chemicals, and personal habits.  

People like to take a bath at hotels because…? 
People who take hotel baths because they enjoy the relaxation 
during the bath; they trust the hotel cleanliness. 

https://www.cntraveler.com/stories/2016-04-27/why-you-should-never-take-baths-at-hotels 
https://www.thetravelmagazine.net/top-10-hotel-baths-view/ 
https://www.eurekalert.org/news-releases/922575

 Hypothesis  

‣ Most people only take a bath in a hotel when traveling or on vacation 
‣ People like to take a bath at hotels because hotels provide high-quality facilities and services to make them clean, feel relaxed and have fun. 
‣ Most people don't want to take a bath at a hotel because they don't trust the cleanliness of the hotel. 

https://www.thetravelmagazine.net/top-10-hotel-baths-view/


04. Online Survey 
Conduct an online survey that to test my 
hypotheses
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05. Interviews 
Interviewed 9 people - 2 males and 7 females 
Including 5 in-depth interviews

06. Co-design 
Recruited 2 people to participate in a co-design 
session to perform different role plays and record 
the differences in their emotions, steps and 
activities throughout the hotel bath

01. Concept mapping 
Did multiple concept maps to familiarize 
the hotel bath domain

02. Domain survey 
I reviewed some social posts, news, articles, and 
hotel reviews to understand what existed and make 
hypothesis

03. Role play 
I used a sketch to record my process and feeling of 
taking a bath in the Santa Sophia Hotel

Research Process

 Initial Exploration 

 Insight Extraction 

https://all.accor.com/hotel/6318/index.zh.shtml


Inquiry & Findings

Role Play 
‣ Purpose 
To understand my motivations, emotions and feeling in 
hotel bath experiences 

‣ Outcome 
- My main concern is hygiene. I’ve been to some hotels 
where the staff put a card near the bathtub telling 
customers that all the facilities have been sanitized and 
cleaned, which makes me more willing to trust the 
cleanliness of this hotel. 
- It’s troublesome to clean the bathtub and fill it with 
water and adjust the water temperature before taking a 
bath in the hotel.
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Surveys & Interviews 
‣ Purpose 
To understand users and scope down the focus 

‣ Outcome 
- Narrowed my focus users to travelers 
- Did affinity diagramming and initially found serval 
factors that would affect travelers' hotel bath 
experiences, including views, open air, multiple tasks, 
bath related products, water temperature, layout, 
interior design, cleanliness, etc.

Co-design 
‣ Purpose 
To refine the initial insights and user journeys 
To test the insight - If people feel negative during 
their hotel bath experience, what causes it and how 
can it be addressed? 

‣ Outcome 
- Detailed hotel bath journey in different user roles 
and scenarios and find out the conscious and 
subconscious emotions and tasks that users have 
during the hotel bath experience 
- Clear differences among users in experiences they 
take the bath alone and with others, at home and at 
hotels

‣ Initial Findings 
- Most people take more time to take a bath at hotels than at home 
- Some people who bathe alone are prone to fall asleep or feel hypoxic while bathing. 
- Shower and bath means significantly differently to people. People shower mainly for hygiene, but people bathe in a hotel for relaxation and enjoyment. 
- People do multiple tasks (contemplating, reading, watching videos or socialize) as a form of relaxation while taking a bath. 
- Hotel guests have a strong need for privacy and comfort and look for these attributes in the room environment.
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01 Gen Z Traveler 
‣ JJ 
24, Graduate student 
travel and bathe for social events 
intend to take a bath in the spa center with friends 

Needs: socialize with others 
Wants: entertainment activities, fun games 
Pains: time-consuming, worried about cleanliness, 
no differentiation of room design types for different 
types of guests 

02 Family Traveler 
‣ Dajin 
31, Freelance Producer 
take a bath every week 
intend to take a bath with her kid 

Needs: have more diverse demands than standard 
hotel visitors, for example, kid-friendly spaces, healthy 
food, bath toys that attract kids, disposable bath bag 
for children 
Wants: prefer child-friendly accommodations with big 
bathtubs as well as plenty of bath products for the 
youngsters

03 Holiday Traveler 
‣ YJ 
26, Interior Designer 
never take baths at home but take baths at hotels 5 
times a year 
travel with her lover, friends or family and hardly go 
alone 
usually take a bath with her lover 
have great expectations for her unique bath experiences 

needs: high privacy, skin-friendly material and good 
location of bathtub 
wants: good interior design, lighting, drink, nature view, 
large bathtub, candle, balcony 

04 Healthy Traveler 
‣ Xie 
25, Game designer 
take baths every two days to relieve muscle pains 
often go out on a journey in search of happiness and 
health 
want to meet other people with matching passions and 
ambitions 
frequently travel and bathe solo and with friends 

Pains: lack of storage area, no place to put my phone 
and cup, 
lack of privacy 
Needs: fresh air, spacious bathtub, 
Wants: Customized bath products
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Insights

01. Lack of guidance on how to take 
a bath safely and properly, leading 
to some potential safety hazards. 

There are some knowledge gaps about bath taking, people 
don't know what the right water temperature or bath time 
is because most tubs/hotels don't have instructions on this.
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02. People do multiple tasks while 
taking a bath in a hotel because they 
get uneasy or bored after a certain 
amount of time of relaxation. 

When it comes to why they don't just enjoy the present 
relaxing bath moment, I did some literature review and found 
out some interesting points related to psychology. "No more 
than 5 minutes of relaxation, people start to feel uneasy — 
maybe even a little guilty. There are likely several reasons why 
your brain won’t let you relax. Some of these are conscious, 
but others may be subconscious — embedded into your 
psyche since childhood. Hard work is ingrained into our 
culture. Your identity is linked to productivity. The benefits of 
resting aren’t obvious.” 

03. People feel disappointed after 
a period of leisure and relaxation. 

From co-design, I learned that people feel a brief 
sense of loss at the end of a bath because the 
relaxing time is over, reminding them of their work 
state.

04. Inviting environment can increase 
people's willingness to take a bath. 

Almost all participants mentioned the impact of the 
hotel environment on their motivation. Hotel guests 
have a strong need for safety and comfort and look for 
these attributes in the room environment. The layout 
and interior design of hotel rooms can influence 
people's behavior and motivation to act. Emphasis on a 
nice and inviting environment in the bathing area can 
increase people's desire to take a bath, even if they do 
not intend to. The layout and interior design of hotel 
rooms can influence people's behavior and motivation 
to act. Emphasis on a nice and inviting environment in 
the bathing area can increase people's desire to take a 
bath, even if they do not intend to. 



Product Opportunity Gaps

How might we…? 

• Provide guidance before bathing to inform them of the correct water temperature, bathing time, etc？ 

• Help them minimize cleaning and preparation before taking baths? 

• Help them become more productive during the bath? 

• Enrich their post-bath experiences to make them feel a sense of engagement even after the bath is over? 
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